
Online purchases behaviours
Belgium 2022

Sources: Global Web Index. Population 16-64
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Automotive & Transport 8%

Financial Products  5%

Home & Furniture Items 8%

Personal Items 13%

Electronics 6%

Travel & Leisure 20%

% share online “Major purchases”

% purchased last 3-6 months

Average all products across category:

% purchased online
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Alcohol 1%

Household products 4%

Personal Care Items 3%

Medicines / Healthcare  2%

Groceries 7%

Baby products 0,4%

Leisure & entertainment 4%

Personal Effects 4%

% share online “Minor purchases”

% purchased last month

Average all products across category

% purchased online
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Top 10 products bought online (% of bought anywhere)
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Bottom 10 products bought online (% of bought anywhere)
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